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Do you receive most of your clients through
referrals? What happens when referrals dry
up? You might be experiencing this now due
to the pandemic. Building your client base t
hrough referrals can be passive, unlike
networking which is a more assertive way to
keep your pipeline full. Networking is nothing
more than making yourself visible to your t
arget clients. Traditional networking is a face-to-face process, but today, you will learn a
process for virtual networking, a much quicker, cheaper, and less stressful way to network
that is 100% online.
The benefit of virtual networking is that even those who despise the traditional method
will embrace this process with ease.
Also, it will help you to quickly pivot your marketing to withstand the new COVID-19
guidelines that have suddenly taken everyone off guard. With this process, you will be able
to network across borders from the comfort of your office. Those who prefer face-to-face
networking will now have a secondary option if needed.
Follow this four-step process and watch your revenue grow exponentially!
1. Find Potential Clients

Bronze Level

If you have not reached out to your database of old clients, now is the time to do it. Or,
access your social media platforms where they subscribe to your services. If you have a
LinkedIn profile (which should be mandatory for business professionals), then you have
the perfect avenue to reach your target clients. In LinkedIn, not only do you have your own
contacts (people you are connected to), but there is a way to connect with others by searching and filtering. You can do this based on geography, company, field, and other data. With
LinkedIn, you can reach out to anyone, anywhere. Choose the platforms you want to access,
and start reaching out to people.
2. Reach Out to Potential Clients
The process of reaching out involves deciding who you want to reach out to and then sending them a short email message or a message through LinkedIn. I do mean short – about
1 or 2 well-crafted, spell-checked, concise sentences. Remember, networking is not about
making the sale, it is about developing the relationship. That should take the pressure off
completely because you are not trying to sell, you are trying to learn.

See Networking Page 3
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Assemblyman Vince Fong
34th Assembly District
One of my biggest concerns is how the state budget impacts our
schools. The budget, which passed with little public input and
transparency, is riddled with borrowing, deferrals, and accounting
gimmicks. This fiscally irresponsible budget puts our schools at
risk due to the significant funding uncertainty placed upon our
classrooms.
The state’s budget includes $11.9 billion in funding deferrals,
which means school districts face growing deficits going into the future. Furthermore,
this budget relies upon a federal bailout that may not happen, which means there can
be even further cuts to education if federal support does not materialize. This is no
way to handle the state’s finances—as state lawmakers, it is our duty to be responsible
stewards of taxpayer dollars, balance our budget, and ensure our priorities are
protected.
At a time when the state is facing economic difficulty, it is egregious that our state
budget continues to fund the highly wasteful and mismanaged High Speed Rail
project at the tune of billions of dollars while education funding is being deferred.
In this difficult time, I have called for a moratorium on all new taxes/fees and to
pause all new regulations that are non-COVID related. We need to set the table for
our economy to recover and for people to get back to work. However, Sacramento
increased taxes by another $9 billion in the most recent budget. This will only hamper
our recovery by making it more difficult for businesses to hire new employees.
I am pushing for the audit of the Employment Development Department (EDD) for
their inability to process unemployment claims in a timely and acceptable manner. My
office has been inundated with calls from constituents who are extremely frustrated
by the lack of response and help from the EDD about their claims. We have helped
many get their claims resolved, however the EDD needs to be held accountable for
the delays and mismanagement of their agency. I will continue to push for this audit in
this legislative session.
We have one more month of the legislative session and I continue to push for reforms
and commonsense policies that are needed in our communities right now. In a time
of uncertainty for so many families, we need Sacramento to work to help improve
the quality of life and not create additional burdens. I welcome your input and look
forward to working with you to move our state in the right direction.
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Board of Directors
Chairperson

Stephanie Garcia
Valley Strong Credit Union

Chair Elect

Liz Trejo
Big Papa's Steakhouse

Treasurer

Carolyn Wiles
Terra-Gen Operating Company

• Directors •
Susan Abrego
1st Priority Vehicle
Registration Service
Jessica Davidson
AltaOne Federal Credit Union
Kellie Dudevoir
Canine Creek Pet Wash & Boutique
Jim Miller
Race Communications

Staff
Ida Perkins
President

You may contact Assemblyman Fong at his Bakersfield District Office:
4550 California Ave Suite 740, Bakersfield, CA 93309
Phone: 661-395-2995

209 E Tehachapi Blvd
P.O. Box 401
Tehachapi, CA 93581
661 822-4180
Fax 661 822-9036
www.tehachapi.com
Office closed to public until
further notice
Available by phone
10 AM - 1 PM
Monday - Friday
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County of Kern
Zack Scrivner
Kern County Supervisor - Second District
County of Kern COVID-19 Response Update

On May 5, 2020, the Kern County Board of
Supervisors approved our initial utilization
plan
that included funding for small businesses,
critical safety net services to support vulnerable populations, and for reimbursement
of county and incorporated cities expenditures incurred to
respond to COVID-19. The funding for these efforts comes
from $157 million in federal Coronavirus Aid, Relief and
Economic Security Act (CARES Act) Relief Fund the County
of Kern received.
The Board authorized the County Administrative Office to
implement the “Kern Recovers” programs to support our
small businesses. The Small Business Forgivable Loan
program provided $25 million in forgivable loans of up to
$75,000 to small businesses within Kern County, such as
restaurants, gyms and salons to directly mitigate the adverse
economic impacts of COVID-19. In addition, the Personal
Protective Equipment (PPE) Support program has provided
$5 million in PPE and sanitation supplies to local businesses
throughout the county at no charge.
On July 13, Governor Newsom ordered indoor service at all
restaurants, bars, movie theaters and certain other businesses
to close again. The Board and County Administrative Office
staff recognize the severe economic hardship another closure
has caused for these businesses, and therefore, the Board of
Supervisors approved another $5 million for the Small
Business Forgivable Loan program at our meeting on July
28. The original $25 million of this program had been fully
expended and provided direct financial assistance to over 800
Kern County businesses.
Infection and hospitalization rates in our county are increasing. Widespread testing in the county, as well as rising community spread of the virus, is resulting in increased infections
being reported to the state. This has landed Kern County on
the state’s “Watch List” and the governor issued orders for
more restrictions on our county’s businesses and schools.
Controlling this virus and maintaining hospital capacity,
including Intensive Care Unit beds, will continue to require
a coordinated government response, but it also will require
that all of us are taking this virus seriously, and are behaving safely and responsibly. In an effort to more effectively
educate our community, the Board approved $500,000 from
Kern’s CARES Act funding to begin a countywide communication campaign for COVID-19 related advertising. Only by
controlling our infection and hospitalization rates will all of
our Kern businesses be allowed, by the governor, to reopen.
Be safe, and God bless.

Networking/ From page 1

Here is an example introductory sentence to send to one of your
LinkedIn connections, or to someone on LinkedIn you would
like to connect with. “Hello John: I noticed that we are both in
the same line of work and I’d like to connect with you to learn
more about what you’re doing these days. Would you be open
to a brief phone/zoom chat in the next week or so?” That is it,
done. Two sentences.
Here is another LinkedIn sample sentence. “Hello Samantha:
I noticed from your profile that we have some professional
commonalities. I’m always trying to grow my network and
wondered if you have time for a brief networking call later this
week.”
Here is an example for someone who is already one of your
Facebook contacts. “Hi Julie: I notice you’ve been a subscriber
for a while receiving my business Facebook posts. I’m trying to
make more time to get to know my loyal readers and wondered
if you would like to have a brief chat next week.”
You can modify these sample sentences in whatever way applies to your business and your style. The point is that they are
short, friendly, and an opportunity for you to learn. You will
find that almost 100% of those you reach out to will accept
your invitation.
3. What to Say During the Networking Call
When you receive a response that someone wants to chat,
confirm the day, time, and phone number, or link. Then, send a
formal calendar invitation. During the actual call, the content
should be no different than a face-to-face networking meeting. Here is where most people mess up even with face-to-face
networking. You are not trying to sell! You are trying to learn!
So, plan to ask them a lot of open-ended questions, have twoway dialogue, listen for their pain points, and show an authentic
interest in what they are saying. Look for ways you can help
them (for free). For example, send them a resource, refer them
to someone in your network, or give them a quick tip or piece
of knowledge. Be sure to end the meeting on time.
A great side benefit that will almost always happen at this step
is that they will also ask how they can help you. Do not say:
“Please purchase my service/product.” Remember, that is not
why you are connecting with them. You might ask them to
make an introduction for you, or to add you to their contact list,
or ask if you can follow up with them in a few months. This is
the start of building the relationship.
4. What to Do After the Networking Call
here are post-networking activities that need to be completed
within 24 hours after your call. You need to add the person to
your database with notes about the call. If they agreed to subscribe to any of your social platforms, subscribe them. If you
promised to send them something, send it. If you committed to
following up with them, leave yourself a reminder. No matter
what, send them an email thanking them for their time and letting them know something valuable that you learned.
Many business activities have been conducted virtually for a
long time, but now, it is almost mandatory. If you want to pivot
in a way that will help your business survive, then try virtual
networking by following these steps. This will be easier for
some than for others, depending on your business and your
personality, but give it a try. Commit to three hours of virtual
networking a week (six 30-minute calls), and watch your confidence and your business transform.
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August Membership Anniversaries
31 Years

6 Years

Aaron Development Company

Have A Heart Humane Society

18 Years

Greater Tehachapi Economic Development
Council

17 Years

5 Years

Edward Jones Investments/Jennifer Palakiko

2 Year

Bee Good to Yourself Essential Oils
Training Center
Love's Travel Stop
Perfect 10 Gymnastics
Picture Perfect Parties
Tehachapi Academy of Dramatic Arts
Wanderlust International Travel

Better Business Bureau of San Joaquin
Valley
Jake's Steakhouse

15 Years

Holiday Inn Express & Suites

14 Years

1 Year

Terra-Gen Operating Company, LLC

Welcome Our Newest
Members
Dawna Richard-Independent Color
Street Stylist
1121 W Valley Blvd, Ste I-110
Tehachapi, CA 3561
559-905-2381
Tacos El Superior, LLC
Nancy Meza
540 Tucker Rd
Tehachapi, CA 93561
661-79-6070

Rising Star Riders
Sequoia Physical Therapy

7 Years

Hoffmann Hospice
John The Plumber

tehachapi.com working
for our members

We'd like to share with you a summary
of our website business directory
activity for July

Main Directory Search Page Visits 1,477
Alphabetical Listing Search

4,008

Categorical Listing Search
Search For
New Member Listing

6,542
99
411
1,700

Referred to Member Website
Emails Sent to Members
Member Map Views
Calls Placed to Members
Category Sponsor Ad

212
3,631
564
33

NOTICE
Please note that there is no
Chamber Network Luncheon
in August
We hope to resume our
luncheons soon
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HR Corner
California Steps Up COVID-19 Order Enforcement Plus Whistleblower
Protections
July 30 2020 - CalChamber HRWatchDog

In early July, the California Governor’s Office of Emergency Services (OES)
created a COVID-19 enforcement task force, consisting of 10 different
governmental agencies, like the Labor Commissioner, Alcoholic Beverage
Control (ABC), the California Division of Occupational Safety and Health
(Cal/OSHA) and the Department of Consumer Affairs.
The OES enforcement task force is now stepping up enforcement efforts
and citing businesses failing to adhere to California’s COVID-19 health and
safety rules, such as ceasing indoor operations where appropriate, requiring f
ace coverings for employees and consumers, and enforcing proper social
distancing. California employers should review all state and local health
orders as well as remember whistleblower protections for any employee that
might file a complaint with the OES enforcement task force.
California recently released a playbook to guide employers on how to provide a safe and clean environment for workers and
customers to reduce the risk of spreading COVID-19.
According to the playbook, the OES enforcement task force is charged with:
•
•

Providing assistance and support to employers by helping them navigate complying with statutes and orders; and
Responding to and enforcing violations of state orders through citations.

The OES enforcement task force relies, in large part, upon violation complaints either from employees or from customers,
consumers or other individuals who interact with the business.
However, if an employee does file a violation complaint, employers should be aware that the California Labor Code prohibits
retaliating against an employee who blows the whistle to any government agency regarding any violation of a statute,
regulation or rule. In addition, a separate whistleblower retaliation protection exists for those who complain to Cal/OSHA.
Due to increasing enforcement, as well as whistleblowing protections, employers should be cautious as they reopen to ensure
compliance with health and safety rules, as well as avoid any violations of whistleblower protections. Employers are encouraged to seek legal counsel for these issues as they continue to make plans and contingencies for reopening and staying open.

Call the Chamber for information
on putting your business card ad
and web link in the
Monthly Newsletter
822-4180
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Chamber Services

For Members Only

Mailing Labels
$25.00
Electronic (Excel)
Mailing List
$35.00

Employment Posters 2020

Members
Non-Members

$58.00
$77.00

Directory of Members

Available to all at No Charge

Website Advertising - Members Only

Contact Chamber Office for pricing
and options
Free to Members Only

Display of Cards & Brochures in the
Chamber Office
Referrals From:
Phone Calls Walk-In's Internet
First Hotspot in Newsletter (first 90
days of membership)

Advertising - Members Only

Newsletter Hotspot
Newsletter Card
per month
per year
Relocation Packet
Insert/per year

SUN

$ 35.00

$ 25.00
$200.00
$125.00

sSupport
ho
p local!
your local business community
MON

August 2020

TUE

www.tehachapi.com
WED

THU

FRI

SAT
1

For detailed information on events, visit our Community Calendar at www.tehachapi.com
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9

16
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3
City Council Mtg 6 PM
www.liveuptehachapi.com

10

Chamber Board of
Directors Mtg 8 AM

17

City Council Mtg 6 PM
www.liveuptehachapi.com

31

24

4

11

TUSD Board Mtg 6 PM

18

TVRPD Board Mtg 5:30 PM
www.tvrpd.org

25

5

12

19

26
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7

8

14

15

21

22

Farmers Market
Green Street 4-7:30 PM
www.mainstreettehachapi.org

13

Farmers Market
Green Street 4-7:30 PM
www.mainstreettehachapi.org

20

27

28

Household Hazardous Waste
Collection Event 9 AM - 1 PM
Tehachapi Landffill
12001 Tehachapi Blvd

29

T-Towm Rumble Car, Truck &
Trailer Show 9 AM - 2 PM
20915 Schout Rd
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